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Executive Summary

From October 14-16, 2010, international media leaders, theorists/scholars and stakeholders 

met in Vancouver to address cultural, industrial and economic opportunities and challenges 

facing women working in film, video, television, digital media and ICT (information, communica-

tions and technology). Informed by more than a decade of research, the shift to a new digital 
paradigm and by current economic realities, SEXMONEYMEDIA was created to address the 

persistently marginal participation of women in media generally, and in leadership roles in par-

ticular. 

The conference was prompted by two labour studies that were commissioned by the BC Insti-

tute for Film Professionals with the support of Service Canada. (Appendix 1) These described 

how far the impressive gains of the 1970's and 1980's had begun to erode. Other research in 

Canada and elsewhere – by Realisatrices Equitables, Quebec’s association of female direc-

tors; the Geena Davis Institute on Gender in Media, the annual Celluloid Ceiling Reports, and 

the Lehman Centre for Women In Business at the London School of Business to name just a 

few – drew similar pictures of women’s presence and absence in our ever more dominant me-
dia landscape. (Appendix 2)

The gathering quickly focused on two core questions: why do the stellar achievements of indi-

vidual women in media today stand in such stark contrast to their statistical presence, particu-

larly in leadership positions? How might this pattern give way to a more diverse, culturally rele-

vant and globally relevant media landscape?

Media arts and industries are powerful economic and cultural engines representing a substan-

tial and growing part of the economy; yet lack of diversity in this sector undermines its integrity. 

But media is more than a marketplace for labour and products. Our media universe has always 

been and is increasingly a significant forum for cultural expression and global communication. 

Markets for media creations and technological products are now fundamentally intertwined. A 
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pervasive influence on social norms, media (and the ways we make use of it) not only reflects 

and amplifies but also shapes our views of ourselves and each other. 

Happily, in spite if these disincentives and challenges, significant numbers of women continue 

to demonstrate their determination to pursue careers in media, and the calibre of their 

achievements is remarkable. (Appendix 3)

Valerie Creighton, Rita Deverell, Trina 

McQueen and Rita Cugini

! Rudy Buttignol, Trina McQueen
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Conference Structure and Make-up

SEXMONEYMEDIA was designed as a solutions-oriented workshop /think tank of influential 
leaders from across the global media landscape, and scholars from around the world who 

study issues in gender, media and technology. The event also attracted an equal number of 

observer/participants. Delegates gathered for cross-sectoral workshops providing reflections, 

analyses and qualitative research on cultural patterns, technologies and economics, and their 

intersections with gender parity. In fact, one of the most valuable qualities of the gathering was 

considered by all to be the opportunity to include the perspectives of the public and private 

sectors; of management and labour; of content and technology producers; and industry and 

academia.

SEXMONEYMEDIA pursued four major lines of inquiry:

 1) Questions of creative production and gender representation;  

 2) Impact on labour and industry realities;

 3) The new paradigms of the digital revolution;

 4) Best practices and incentives in production and policy. 

The gathering employed a number of formats and strategies to advance these discussions. 

These included a public conversation by some of Canada’s most esteemed media leaders 

from both the private and public broadcast sectors. Plenary sessions on the four major themes; 

academic keynotes; and workshops and breakout sessions to elaborate these themes in light 

of specific industrial, regional, cultural, sectoral, technological and economic lenses. A con-
cluding plenary session recommended future areas of research; and proposed a range of 

practical, measurable and sustainable strategies, drawing lessons that can be generalized into 

further strategy. Performers, directors, writers and other cultural workers from North America, 

Africa, Europe and Asia came together in advance of the symposium to offer a day of master 

classes in various specialties in recognition of the importance of strong mentorship ties and 

personal support systems for women attempting to break through emerging and mid to senior 

levels. (Appendix 4)
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Why does quality not lead to quantity?

There was a remarkable consensus in identifying a paradox at the core of the issue. On the 

one hand, we have witnessed the exemplary successes of individual women (stellar examples 

of whom were represented at SMM) moving into the top tiers of what 25 years ago were de-

fined as purely male pursuits. Women are often prominent in independent media art, documen-

tary and culturally driven forms. Indeed in many respects Canada is a global leader, particu-

larly in television, with women leading broadcasters and public and private agencies. However, 

these top executive women are not present in serious numbers, nowhere near 50%; nor are 

women well represented on boards of directors or as owners of major media. Recent concen-
tration of ownership has made these numbers worse. 

As well, we are confronted with overwhelming statistical evidence of the persistence of 

women’s marginalization. Indeed, the greater the prestige, influence and remuneration of a po-

sition, the less likely it is to be held by a woman. This is certainly the case with screenwriters, 

directors and producers, positions that are disproportionately occupied by men. The same pat-

tern is evident with industry leaders in digital media, ICT (information, communications and 

technology) companies, the growing mobile applications and technology sector, internet serv-

ice providers and capital markets that fund these enterprises. The exceptional achievements of 

individual women, while they might demonstrate that media ability and talent are not sex-

determined, also contribute to the misconception that women are no longer marginalized in 
these industries. 

In the 21st century, the metaphor of the ‘leaky pipeline’ has replaced that of the ‘glass ceiling,’ 

as a more apt description of women’s career progress. Coined by Lynda Gratton, Director of 

the Lehman Centre for Women in Business at the London School of Business, the term points 

out that women do not enter and rise to the near-top of their professions only to be ‘knocked 

out’ of contention by a sudden, invisible barrier. Rather, at every stage along their career paths, 

women face a range of gender –specific deterrents whose cumulative effect is the siphoning 

away of a dramatic percentage of female talent in increasing numbers as the career ladder is 

climbed. 

While these pressures build from the bottom up the career chain, there is an equally powerful 
push from the top down. To use the film industry as an example, a male executive producer is 

much less likely to produce a film directed by a woman; a male director much less likely to di-
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rect a screenplay written by a woman or to hire a female director of photography; and there will 

be far fewer and less substantial roles for female performers in a screenplay written by a man. 

And so it goes.

In short, with leadership in terms of content creation (writers, directors) and financial control 

lodged so firmly in the hands of men, women continue to face systemic discrimination in our 

labour force in general, and in our media industries in particular. And the effects of this gender 

imbalance behind the scenes dominoes down the production chain informing the content on 

our proliferating screens.

What is to be done?

Driven in large part by the digital revolution, media industries are undergoing massive trans-

formation. The scale of this transformation is impossible to overstate, affecting economic mod-

els, technological infrastructures, production models and applications, workplace culture and 
labour practices. This moment of re-invention provides the ideal time to engender a media cul-

ture that is more inclusive, with an emphasis on innovation.

Delegates turned to science, technology and the arts, and drew upon both academic research 

and practical experience to engage the structural questions informing this conclusion. To name 

a few:

• Why hasn’t evidence of the positive impact of female representation on corporate  

boards and in leadership positions led to an increase in their numbers?

• What are the effects of these gender disparities on our media industries? Our media  

economies? Our media culture? 

• How does media consolidation specifically affect women and minority groups in the  
media workplace? It should be noted that the “women’s movement” is historically in 

clusive of visible minority persons, differing abilities, sexual orientations and aboriginal  

peoples.

• What is the impact of the digital revolution on women and other marginalized groups?

• How have labour conditions changed with the advent of digital technologies, produc-

tion methods and the reorganization of labour; and how does this impact women?

Wo m e n  i n  Vi e w! I n i t i a l  R e p o r t

5



• What role does the increasingly intertwined nature of technology development and con-

tent development have on women’s ability to succeed in digital industries?

• How does our education system (K-12 and PSE) affect women’s ability to become lead-

ers within digital media culture?

• What models have we found from historical successes that we can draw on in the cur-

rent context?

• Why have a plethora of training and employment readiness initiatives not translated into 

greater employment? 

• What is the relationship between diversity behind the scenes and diversity on screen?

• What responsibilities and instruments do labour organizations, corporate leaders and 
government have to ensure greater access for female workers?

• What changes do we see that point to positive directions for women’s leadership?

The “Naught” Years

There was considerable discussion of the disproportionate impact on women of three major 

trends of the last decade: the economic recession, media consolidation and the dismantling of 

public sector infrastructure programmes.  At the first of five keynote sessions that anchored the 

conference, Dr. Rosalind Gill of the Centre for Culture, Media and Creative Industries at King’s 

College, London described how, after some impressive gains in the 1970s and 1980s, women’s 

position in media and film industries has begun to flat-line - or worse  - with significant inequali-

ties in remuneration, job security and career progression. In fact,  80% of the positions lost in 

the current recession in the UK media industries were held by women. In these supposedly 

“postfeminist” times, she asked, why is it so difficult to speak about, let alone resist, gender 
inequalities - a pattern she named “the new normal.”  Gill emphasized the pressing need for 

better documentation of the ways in which!the increasingly transient, part-time nature of media 

affects women.

Corporate leaders and innovators in the technology sector, like Sarah Prevette, founder of 

Sprouter Inc, and Dr. Elizabeth Churchill, Senior Scientist at Yahoo! spoke of their dismay at the 

continuing low numbers of girls pursuing the science and math educations that are so critical 

to leadership in the burgeoning media technology sectors. They were joined by other leaders 
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in this sector in noting their relative isolation as women in their corporate boardrooms of these 

21st century industries. The urgent work of reversing this trend, they stressed, must begin at 

primary school levels. 

Screenwriters, directors and performers spoke of the scarcity of opportunities to finance and 

distribute work that strays from the formulas of the mass market; and production executives 

discussed the impact of media consolidation on the creative sector in general, noting how this 

has drastically reduced demand for original content, driven down the fees for independent 

production, and virtually-eliminated culturally-driven projects where women have traditionally 

enjoyed greater success.

Educators such as Caroline Langill and Sara Diamond and Emma Westecott provided curricu-
lum models that encourage young women to take up the needed creative, technical and busi-

ness skills to become leaders in the digital world. There was considerable discussion of 

whether and how the internet might offer new opportunities for balancing this hyper-

consolidation of media. While there is continuing hope that the web might offer an alternative 

avenue for independent production and distribution, a viable economic model has not yet 

emerged. 

Dr. Rosalind Gill, King’s College, London Panel with: Tracey Friesen,  Bonnie Klein, Shari 

Graydon, Barri Cohen, Sylvia Hamilton, Loretta 

Todd 

Dr. Stacey Smith and Madeline di Nonno, The 

Geena Davis Institute.
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The Mirror and the Lamp

While gender disparity is an issue in other fields and industries, there is added significance to 
its presence in media industries. Frequently other industries are ahead of media on equity is-

sues; perhaps this is because there is so much more at stake in media. The adverse effects of 

employment inequities in media extend beyond limiting employment and restricting the sector’s 

sources of talent and renewal.  Inequities and stereotypes behind the scenes are increasingly 

mirrored and amplified in the messages transmitted to our media-saturated societies.

If the effects of labour inequities on media content are difficult to assess precisely, they are 

equally difficult to overestimate. Representatives from the Geena Davis Institute for Gender in 

Media presented results from their current research tracking the prevalence of sex-role stereo-

typing via the number of female and male characters in popular film and television program-

ming aimed at children and families. Prepared by Dr. Stacy Smith and her team at the Univer-
sity of Southern California’s Annenberg School for Communication, the research provides an 

important template upon which future empirical research can be developed in order to gain a 

better understanding of the image landscape in Canadian media culture. 

The conference addressed children’s media consumption and the importance of creating im-

ages and stories that empower young people to become more than ‘good consumers.’ The 

power of media as a lamp can illuminate the cultural and gender diversity of our societies – but 

only if its creative leadership mirrors the true diversity of our societies throughout its ranks, and 

not just at the bottom tier.

The proliferation of plots propelled by violence and negative gender stereotypes have increas-

ingly become a staple of our prime-time mass media schedules. Images of women in computer 
games are also gender biased, although these offer opportunity for cross-gender identification 

in game play. These patterns prompted important questions about how consumption of such 

media affects the overall tolerance for violence in our communities. 

There was also discussion about whether women, in general, are less comfortable working with 

these increasingly pervasive formulas; and how this might be career limiting – especially per-

formers, directors and writers – in mass media production.

Exaggerated stereotypes also play an important role in limiting the career opportunities of even 

the most successful female performers from the perspective of the extremely restrictive stan-
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dards for age and appearance women must meet. Yet, women, and increasingly, older women, 

comprise a large majority of online consumers and audiences.

While women now constitute an important demographic with growing spending power, what 

connects the female consumer and the female creator? Does the focus on female audience 

“segments” obscure women’s absence in creative roles? Ana Serrano, Director of the Canadian 

Film Centre’s Media Lab asked how we might talk about “equality” in these terms. Is power lo-

cated in creating, conversing, or consuming? This question is further complicated by the im-

portant role that women play as participants in social media and in leading companies that de-

sign and produce social media.  

As Serrano and U.S. artist and scholar Alexandra Juhasz noted, despite an ever-expanding 
media culture and its promise of “diversity,” we find ourselves increasingly presented with more 

of the same. Striving for a truly heterogeneous media culture is crucial for the future and to giv-

ing female audiences and consumers choices beyond the status quo. This will also require 

challenging producers and industry professionals to reevaluate their assumptions about what 

girls and women “like” to watch and consume.

Women as Primary Caregivers

Women’s role as mothers was acknowledged as an important part of this discussion, with lay-

ers of practical, political and social implications. Linda Brown-Ganzert, CEO of zuluMe pointed 

out that the average age for a male CEO is 39, an age at which a woman might be constrained 

by other life decisions. Balancing child rearing and company building requires a supportive 

family and the ability to structure childcare. 

Representatives from unions and guilds, including Julia Neville of IATSE, Mimi Wolch of the Di-
rectors Guild of Canada Ontario District Council, Christine Willes of ACTRA/UBCP and Lise 

Lareau of the Canadian Media Guild, raised the enormous importance of child-care for their 

members. There is an expectation that crew are available 24/7 in the screen-based industries, 

often for weeks and months at a time. While gender roles are changing, with men playing a 

larger role in social reproduction, women are largely still faced with the 'double day' that in-

cludes paid employment as well as caring responsibilities in the home. A recurrent theme in 

the conference was the need to acknowledge the ways in which the industry work model sys-

temically disadvantages women, such as the negative impact that maternity leave has on 

women as freelancers; substantial challenges in finding reliable, affordable, quality childcare 
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that meets the needs of flexible and unpredictable work schedules; and the increasing elder-

care that will be required as Canada's population ages. Participants discussed the urgent 

need to develop industry based solutions that acknowledge women's role as primary caregiv-

ers and the ways in which this fundamentally shapes their career options and choices in the 

screen based industries.

Carpe Diem

There is good news to be found in new shifts in audience consumption practices and the eco-

nomics of cross-platform distribution. Female users are now leading in the world of social me-

dia technologies with Yahoo noting that the number of women using the web via mobile phones 

has risen almost 600% in the last 2 years –double the rate of increase among men.

In traditional cinema attendance, new research indicates that, for the first time, women have 
become a more significant portion of theatrical cinema audiences than adolescent youth and 

boys, challenging the longstanding argument for tailoring so much media product for that 

group; and providing an important economic incentive to employing women to produce con-

tent that speaks to female consumers. 

Historical and current examples provided by Sara Diamond, Cheryl L’Hirondelle, Donna Cox 

and Caroline Langill indicated the ways that women have invented collaborative methodologies 

over the past three decades that have fuelled the current generation of technologies and con-

tent.  Canadian Aboriginal women have played a unique role as media and digital media art-

ists. They underscored the importance of recognizing this history and drawing lessons for cur-

rent activism and practice. 

The conference discussed the changing nature of the computer games industry as online and 

casual games emerge, and girls who grew up gaming become adult consumers and design-

ers. 

Sexism is still prevalent in the images of women in games.  However, extreme gamers are be-

coming an increasingly marginal part of games consumers. We are seeing the emergence of 

women-owned studios that produce entertainment games for girls.
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These rapid changes may hold the possibility of opportunities for women working in the media 

professions, especially in the independent sectors, yet our national research on women entre-

preneurs or their participation in media is almost non-existent. Producers are deeply interde-

pendent with national regulatory bodies, large media firms and their needs. We need to find a 

way for women to take advantage of opportunities present in the current technology industry. 

Delegates also pointed out the need for counter-strategies in order to address negative effects 

of these rapid changes; as well as more research into their sources, and impact on working 

conditions, professional networks, new forms of sexism, and production practices.

As Jutta Treviranus, Director of the Inclusive Design Research Centre (IDRC) and professor in 

the faculty of Design at OCAD University commented, women can engage in ‘creative dis-
aggregation/disruption of existing power structures and hierarchies while taking advantage of 

existing networks and knowledge bases among women in the sector.’ Open source software, 

which promotes the creation of user-generated content and the notion that software and pro-

gramming should be freely exchanged, shared, and collaborated on, is a prime example of the 

type of tool that could be taken up by women and marginalized groups to a much greater ex-

tent if we can counter current exclusionary practices and lack of attention to diversity. Her team 

is concentrating on interface design for open source tools in order to make these available to 

non-technical users. 
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Conclusion
We are continually reminded by national and international planners that the advancement of 

women is the single most direct route and efficient engine to social and economic progress. 

We know that media, in its multiple and ubiquitous forms, exerts an unparalleled influence on 

our social and cultural norms.  Yet women continue to be a very small minority in most leader-

ship positions in media industries. 

As Lynda Gratton pointed out in The Economist:

 The tipping point seems to be about 30 per cent. Below that, women are a

 minority and liable to the stereotyping suffered by any other minority.

 Above that level, they create a breadth of role-model styles, can become

 crucial mentors and temper the overly masculine cultures that pervade many

 executive suites.

The collective corporate suites of media production are powerhouses of influence. By diversify-

ing the culture of our media leadership, we simultaneously address employment inequities be-

hind the scenes; strengthen media's capacity for innovation and relevance; and enhance the 

integrity of these critical 21st century cultural industries.

 Sara Diamond, President, OCAD University Sarah Prevette, CEO, Sprouter Inc. ! Sylvia Hamilton, Filmmaker
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Recommendations

On the final afternoon of the conference, delegates gathered to consider recommendations 

that would advance three general objectives: increasing the opportunities for the advancement 
of women in the feature film, new media and television production, especially in the content 

creating roles of screenwriters, directors and executive producers; strengthening the integrity 

and competitiveness of Canadian media industries by enhancing the diversity and depth of its 

talent pool; and supporting the creation of media that counters, rather than reinforces, negative 

stereotypes.

1) Redressing the Democratic Deficit

Our society and governments have recognized that leadership and excellence require invest-

ment. We need a national “own the podium” campaign to secure the “gold” of a diverse media 

workplace and the innovative, relevant and economically sound production this would foster. 

The conference pointed repeatedly to the responsibility of government to address the “demo-
cratic deficit” created by the disproportionate investment of public monies. The dismantling 

over the past 15 years of dedicated programmes like the National Film Board’s Studio D and 

MediaWatch; as well as the dramatic gender inequities in the disbursement of federal and pro-

vincial media investment has led to a deficit of resources and safeguards that urgently needs 

to be reversed.

This is especially true as the not-for-profit, publicly supported media sector shrinks. Newer 

measures – such as gender assessments – are long overdue. The conference frequently cited 

the example of Sweden’s “60/40 Equity Zone” policy, which requires government employment 

and investment to be demonstrably gender-balanced with no more than a 60-40% disparity in 

either direction. Strong arguments were made for the value of media incubators designed to 
advance and exploit the technical, creative and managerial talents of women in media. While 

some incubators are emerging as part of the digital industries, a concentration on including 

women into all of media disciplines and environments is a priority. 

2) Research

A prerequisite for this, however, is accurate and up-to-date reporting of government spending, 

particularly in culture. There was a strong consensus that a great deal of research already ex-

ists demonstrating the persistence of systemic discrimination; and we would be well advised to 

avoid producing endless loops of such data. What is needed is a long-term plan to identify 

gaps in the research from industry, government, and academia. Unlike many European coun-
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tries, Canada does not systematically track women’s employment trends and other critical fac-

tors (i.e., age, race, and parental status). Data needs to be gathered at both the provincial and 

federal levels to ensure a more complete picture of what’s happening across a range of juris-

dictions.

3) National Leadership for an Inclusive Media Strategy

The conference called on the federal government to demonstrate that they are committed to 

promoting gender equality in the media/technology sectors, by investing in a multi-tiered, 

cross-sectoral strategy to ensure our media landscape benefits from the talent and labour of 

women’s leadership. Delegates stressed that inclusion must consider not only gender but also 

cultural differences, and those of ability and disability; and pointed out the extent to which par-
ticipatory technology and content design can enhance accessibility.

4) Employment and Advancement to Replace Training

One of the phrases heard most consistently throughout the conference was that women in me-

dia were “trained within an inch of our lives.” As many recent reports have revealed, women 

are well represented among highest-ranking graduates in post-secondary and other training 

schools. This has been true for more than twenty years. They have the qualifications. Now, the 

task at hand is to see them advance into the professional streams. Both private and public sec-

tor leaders felt that it was time to acknowledge the shortcomings of training programmes that 

have not substantially and demonstratively lead to production/employment opportunities. An 
important way to tackle this disconnect between training and employment is to shift our em-

phasis from training to programmes designed for advancement of young and mid-career pro-

fessionals to more senior levels; and for organizations to make actual commitments to men-

toring and succession planning for marginalized groups.

5) Thinking Ahead

There was strong consensus that early intervention in the teaching of mathematics and sci-

ences is critical to creating the necessary predisposition of girls to the fields essential to ad-

vancement in technology-design. Delegates expressed their conviction that an important first 

step would be a pilot programme at the elementary school level, led/mentored by female cap-

tains of ICT technology/industries, with careful annual tracking its impact. Young women start-
ing out would benefit from practical experience as well as a supportive environment in which 

they are encouraged to take “risks.” 
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This leads to the importance of media literacy as an essential educational strategy. Industry 

leaders agreed on the need to pass on to children and young people the tools necessary for 

critically thinking about the media they consume. 

6) Sustained Effort and Oversight

The single most consistent recommendation across all quarters was that SEXMONEYMEDIA 

become a regular event so that collaborators can build on and develop what was started at 

this year’s gathering; and so that progress and initiatives can be tracked, assessed, and re-

fined on a yearly basis.
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APPENDIX 1
BC Institute of Film Professionals’

PLEASE Adjust Your Set
Fact Sheet

* Women participate in the film and television industry at a significantly lower rate than their presence in 
the BC work force in general.  47% general labour force vs 32% BC Film and Television Labour Force

*Level of education and professional training seem to have little impact as women’s participation in un-
ionized positions strongly mimics stereotypical gender roles. 

! Women represent 96% of hair, makeup, wardrobe & 85% production office staff vs. 3% lighting. !
! We need “tech-equity” in particular for cinematography.

* Key Industry Roles remain Elusive

! Women are significantly under-represented in above the line, higher status, better remunerated, !
! and “core” culture/content- determining positions in the BC film and TV industries.  

 ! Directors: 10%; Writers 30% (WGC); DOP 3% (IATSE); 2nd Unit Director 7% 

*In commercially-triggered competitions, the higher the financial/reach/status, the less equitable the 
presence of women: 

! The % of funds awarded to women by CTF in the last 6 years, for example, is extremely 
! disturbing.
! Women have dramatically greater success rates with development vs. production funding; 
! documentary vs. fiction; one-offs vs. series;  shorts vs. feature length; low budget vs. high budg!
! ets….

*Whereas in juried competitions for arts and cultural funding women apply in high numbers and have 
very high success rates. 

 CIFVF:    2001-2005  59% 

 BC Arts Council:  2001-2006  49% 

 Canada Council :  2000-20005  44% 

In Brief… 

Women are seriously under-represented in BC’s TV and film industry. They are least present at content-
determining, better remunerated senior levels, rarely constituting a high water mark of 30% of these po-
sitions.  They are most present in poorly remunerated, support levels. This inequity off-screen ripples 
down through hierarchies, and effectively feeds persistent sexism on-screen.
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Recommendations:

Acknowledging the implications of the marginalization of women in our media industries, government, 
unions and industry need to work together to:

*Commission research on the relationship between the absence/presence of women in leadership, 
content-determining positions on film and television projects and: 

 *the status/size of the budget 

 *the positions for women down the crew chain, distinguishing between ‘taking care’ and ‘taking  
 charge’ jobs.

 *the nature of content produced.

 * Name and frame the problem; developing a 21st century analysis of, and remedies for,  
 women’s marginalization in media.

 *Create a fresh dialogue that extends to the social (violence; hyper-sexualization of children),  
 cultural (authentic Canadian content;) and economic (leading rather than following the market)  
 impact of sex-stereotyping.

 *Effect gender equity provisions in appointments to leadership positions at cultural industries  
 agencies by:

 * ensuring parity or better for women on hiring and search committees; and in candidates for  
 senior posts;

 *extending incentives, such as production tax credit incentives for productions with women in  
 currently under-represented positions.

Complete reports at www.pleaseadjustyourset.com
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Appendix 2
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Réalisatrices Équitables 
 

Study 
The status of  women directors with respect to public funding 

for film and television in Quebec 
 (2002-2007) 

A study conducted with the support of the Association des réalisateurs et réalisatrices du Québec (ARRQ), 
in association with the Institut de recherches et d’études féministes (IREF) at UQAM. 
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 Summary… 

! Women make up 50.5% of Quebec’s population. 
 

! 43% to 45% of those enrolled in the primary film and television studies programs at Quebec 

universities are women (and up to 68% in television studies programs at UQAM). 
 

! After entering the job market, women represent 29% of the membership of the Association 

des réalisateurs et réalisatrices du Québec. This is well below the percentage of women 

graduating from university programs. 
 

! In the case of all funding institutions, the number of projects submitted involving women 

directors is lower than the number of submissions involving male directors. 
 

! The success rate of women is generally lower than that of men, both in terms of the number 

of projects accepted and amounts granted to directors. 
 

! At institutions that are directly geared toward filmmakers (Canada Council for the Arts à 

and NFB), women directors submit a greater number of applications and a higher proportion 

of their projects are accepted (36% to 37%) with a budgetary allotment reaching one third 

(32% to 34%). 

 

! At institutions geared toward cultural  businesses, the number of projects submitted involving 

women directors is lower:  
 

" 16% at Telefilm Canada – Feature Film Fund 

" 27% at the Canadian Television Fund  
 

! At these institutions, the number of projects accepted as well as the budgets granted 

to women directors are lower, accounting for under 15% of the budgets:  
   

" 13% of feature-length projects at Telefilm 

 " 10% of the budgets at the CTF for 27% of the projects 

 " 14% of the budgets at SODEC for 28% of the projects (2005-2006) 
 

! Women fare the most poorly at institutions geared toward cultural businesses, yet these are 

the institutions that distribute the largest amount of funding:  
 

" Over $1 billion in five years for the Canadian Television Fund and the Canada 

Telefilm Feature Film Fund program combined compared to $53 million 

 for the NFB (French Program) and the Canada Council for the Arts (Quebec) 

 combined. 
 

! Within a given category, women directors often make films with lower budgets than their 

male colleagues. Additionally, the higher the budgets (feature-length fiction, variety shows), 

the lower the number of women involved. 
 

! There is no indication that the situation for women directors will improve in the near future. 
In fact, we have found that in some instances there is a downward trend. 



 

Steps that can help women make it to the top

By Lynda Gratton

Published: May 22 2007 18:57 | Last updated: May 22 2007 18:57

The relative paucity of women in senior executive positions – only 15 percent of the total by current reck-
oning – has long been a cause of hand-wringing in European boardrooms. Recently, that concern has 
been accompanied by hope that an extraordinary pipeline of talented young women graduates – 50 to 
60 per cent of recruits joining European businesses – will
change the gender landscape of executive boards in the coming decade. But what if that pipeline has a 
leak?

At the Lehman Brothers Centre for Women in Business, an independent facility that is part of London 
Business School, we have just surveyed 61 European companies and other organisations to determine 
how they measure and manage gender issues. The results are disturbing. While many companies are 
devoting energy to priming the female talent pipeline, less effort is going towards ensuring it flows all the 
way to the top.

Two areas prompt immediate concern. First, there is a gap between policy rhetoric and reality. Policies 
such as flexible and part-time working can be crucial to women in moving up the corporate ladder. Yet 
while most companies have these policies, few use them. Fewer than 10 per cent of female managers 
adopt “flexible working”, and fewer than 20 per cent of female managers and senior executives work 
part-time. The challenge here is establishing an environment in which it is seen to be legitimate to take 
these options. Creating a place where men and women feel able to work flexibly would do much to re-
duce the leaks in the pipeline of female talent, and indeed create more humane places of work for men.

The second area is the issue of leadership development for women. Most of today’s leaders acquired 
their business savvy through overseas postings. They honed their resilience by leading many business-
critical projects, and polished their strategic acumen and widened their networks on leadership pro-
grammes at, say, Harvard, Stanford or London Business School. These experiences shaped their lead-
ership competencies and gave them the ticket to the headhunter’s executive short list.

Here is the challenge. If the leadership pipeline were filling and not leaking, then we could assume half 
of people in these leadership proving grounds would be women. In fact, many companies we surveyed 
do not monitor the gender proportion. Those that do say women make up only 20 per cent of the people 
currently in these roles. A cursory glance across the lecture
theatres of senior leadership programmes in prominent business schools confirms they also have only 
about 20 per cent women (and some considerably fewer).

If this combination of figures reflects reality, then we can predict that the number of women at the top of 
corporate Europe will hardly change over the coming decade, increasing to perhaps 20 per cent by 
2017. The issue is unlikely to be resolved without radical action by chief executives.
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First, they can identify key leadership experience roles (overseas assignments, leading projects) in the 
business, and monitor uptake by women.

Next, they can ensure all senior executive posts have 50 per cent women candidates and that half of 
selection committee members are women.

Third, they can consider following the lead of the 27 per cent of the companies we studied that set tar-
gets for the number of women in senior executive roles, and the 22 per cent that have targets for the ex-
ecutive board.

What proportion of senior women would be enough to ensure the talent pipeline is pulled from the top? 
Having women at the top certainly makes a difference.

Our research shows the destructive “queen bee” idea to be a myth. Those organisations we studied with 
female chief executives – Dyslexia Action, London Stock Exchange, Sara Lee and Pearson, owner of the 
Financial Times – all have more women at senior levels, and a greater uptake of flexible working, job-
share and networks than those led by men. These female chief
executives are mentors and role models for aspiring women.

The tipping point seems to be about 30 per cent. Below that, women are a minority and liable to the 
stereotyping suffered by any other minority.
Above that level, they create a breadth of role-model styles, can become crucial mentors and temper the 
overly masculine cultures that pervade many executive suites. Only those senior teams with more than 
30 per cent women will, in the long term, change the gender landscape of corporate Europe.

The writer is professor of management practice at the London Business School
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KAY ARMATAGE
Kay Armatage is a filmmaker, co-editor of 
the book Gendering the Nation: Canadian 
Women’s Cinema (1999), and professor of 
Women’s Studies and Cinema Studies at the 
University of Toronto. From 1983-2004, she was 
an international programmer for the Toronto 
International Film Festival and Vice-Chair of the 
Ontario Arts Council, 1991-1997. 

JENNIFER BAICHWAL
Jennifer Baichwal is one of the co-founders of 
Mercury Films Inc., and has been directing and 
producing award-winning documentaries for 
14 years. Her works include: Let it Come Down: 
The Life of Paul Bowles (1999), The Holier it Gets 
(2000), The True Meaning of Pictures (2003), and 
Act of God (2008). Notably, her feature length 
documentary Manufactured Landscapes (2006) – 
a co-production between Mercury Films, Foundry 
Films and the National Film Board – premiered at 
TIFF in 2006 to great critical acclaim, and went 
on to win several awards including the Genie for 
Best Feature Documentary in 2007. 

BRENDA BAILEY 
GERSHKOVITCH
Brenda Bailey Gershkovitch 
is the CEO of Silicon Sisters 
Interactive, a female focused 

studio building games for Women and Girls.  
Launched in May 2010, the studio will bring 
three games to market in fall 2010. She is the 
Chair of Women in Games Vancouver, a board 
member of the Canadian Video Game Awards and 
an Advisory Board member of GDC Canada.

ALISON BEALE
Dr. Beale is the Director of SFU’s School of 
Communication and a co-director of the Centre 
for Policy Studies on Culture and Communities. 
Her research includes publications on gender 
perspectives on cultural policy in Canadian and 
international contexts. She recently co-authored 
“Towards a New Cultural Policy Profile: A 
Canadian Contribution” (UNESCO, 2009), and 
on Canada for the “Global Report on Women in 
the News Media” (International Women’s Media 
Foundation,2009). 

SOPHIE BISSONETTE
Sophie Bissonnette is an award winning 
documentary filmmaker and founding member of 
Realisatrices Equitables.  Her first film “A Wives’ 
Tale”(1981) won Best Feature from 

the Association of Quebec Critics.  Her latest 
film (2007), “SEXY INC. OUR CHILDREN UNDER 
INFLUENCE”, won the UNICEF Prize at the Japan 
Prize Contest.  Her new film “Staying Real:  
Teens Confront Sexual Stereotypes” will  
premiere this fall.

NORM BOLEN
Norm Bolen is currently the President and CEO 
of the Canadian Media Production Association 
(CMPA), formerly the CFTPA, based in Ottawa. 
He is also the former Executive Vice President, 
Content, for Alliance Atlantis Communications 
and was responsible for programming on thirteen 
networks.

GIGI BOYD
A Gemini and Leo award 
winning Producer (“Elijah”), 
Gigi Boyd has had a wide range 
of experience working in the 

Canadian Film & Television industry.  Recently 
hired as the Vice President of Industrial Relations, 
CMPA – BC Gigi’s background includes Producer 
roles on Canadian series such as “Cold Squad” 
(Seasons I – VII), “Godiva’s” (I & II), “Exes & 
Ohs” (I & II) and “The Guard”.  She is a former 
Manager of Business Affairs and Director of the 
Television Unit for the Western office of Telefilm 
Canada, a graduate of the Canadian Film Centre 
Producer Program, an inaugural winner of the 
Banff Next Media TV 360 Team Award and has 
been Vice-Chair of the Shaw Rocket Fund for the 
past ten years.

KAREN BOYLE
Karen Boyle is a Senior Lecturer in Film & 
Television Studies at the University of Glasgow 
(UK). She is the editor of Everyday Pornography 
(Routledge, 2010), author of Media & Violence: 
Gendering the Debates (Sage, 2005), and 
has published many articles on aspects of 
feminist media studies, gender, violence and 
representation.

LYNDA BROWN-GANZERT
As CEO of zuluMe, Lynda is 
helping smart phones get 
smarter. Over 20 years, Lynda 
has pioneered digital media 

initiatives that have contributed to the Canadian 
motherboard. She sits on the boards of SFU and 
the Vancouver International Film Festival. She is 
past National President of Wired Woman Society 
and was named a top 40 under 40.

TANTOO CARDINAL
Tantoo Cardinal is a Canadian actress and has 
appeared in a number of memorable films 
in Canada and the US. She has appeared in 
Dances with Wolves (1990), Black Robe (1991), 
Legends of the Fall (1994). In 1996 she was 
recognized for her performance as Betty Moses 
in the television program North of 60. Maclean’s 
magazine named her actress of the year in 1991 
and in 1993 she was awarded an honorary 
Doctorate of Fine Arts from the University of 
Rochester. Cardinal was appointed a member of 
the Order of Canada in 2009. 

ELIZABETH CHURCHILL
Dr Elizabeth Churchill is a Principal Research 
Scientist and manager of the Internet 
Experiences group at Yahoo! Research. She has 
co-edited 5 books and has published within the 
areas of theoretical and applied psychology, 
cognitive science, human computer interaction 
and computer supported cooperative work. She 
is the current Vice President of the Association 
of Computing Machinery’s (ACM) Special Interest 
Group on Computer Human Interaction (SigCHI).

DANA CLAXTON
Dana Claxton formerly held the Ruth Wynn 
Woodward Endowed Chair in the Department of 
Gender, Sexuality, and Women’s Studies at Simon 
Fraser University, and was recently appointed 
as an Assistant Professor in Visual Art in the 
Department of Art History, at the University of 
British Columbia.

AMANDA COLES 
Amanda Coles specializes in Canadian 
cultural policy with a specific focus on 
workers in the cultural sector. Her doctoral 
dissertation in Comparative Public Policy in the 
Department of Political Science at McMaster 
University examines the role that film and 
television unions play in the development 
of policy and regulatory frameworks for the 
Canadian English-language independent film and 
television production sector. 

BARRI COHEN 
Barri Cohen is an award-winning documentary 
filmmaker, writer and tv series producer.  Her 
credits include series such as Crimes of Passion, 
Stories of Mothers & Daughters, and the Gemini 
nominated and award-winning Family Dance, 
Heartbeats, and Situation Critical, and her her 
recent NFB enviro-doc, Toxic Trespass (2007). 
Barri is the current editorial chair of Point of  
View Magazine. 
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DONNA COX
Donna Cox serves as Professor of Art and 
Design and as Director of both the eDream 
Institute (Emerging Digital Research and 
Education in Arts Media) and the Advanced 
Visualization Laboratory of the National Center 
for Supercomputing Applications at the University 
of Illinois at Urbana-Champaign. She is a 
recognized leader in the fields of computer art 
and scientific visualization.

VALERIE CREIGHTON 
Valerie Creighton, President 
and CEO of the Canada Media 
Fund, has over thirty years of 
experience in leading cultural 

organizations. Previously, she was the CEO 
and Film Commissioner for the SaskFilm. Ms. 
Creighton holds a Bachelor of Fine Arts from 
the University of Regina and a Management 
Development Diploma for Arts Administrators 
from the Banff School of Management.

RITA CUGINI
RITA CUGINI is the Regional 
Commissioner for the CRTC 
Ontario Region. She has 
an excellent record as a 

broadcasting executive with wide experience in 
regulatory affairs, business development and 
external relations. Most recently she has served 
as Vice President, Public and Government Affairs, 
with Alliance Atlantis. She represented Alliance 
Atlantis on the Task Force for Cultural Diversity 
on Television, and developed and implemented 
the Alliance Atlantis Corporate Diversity Plan.

TRACEY DEER
Tracey Deer is an award-winning Mohawk 
filmmaker who has focused her work on 
exploring current Aboriginal realities. Her most 
recent feature documentary, Club Native, won 
two Gemini awards in 2009. She has worked in 
both documentary and fiction, with many projects 
currently on the go. She obtained her B.A. from 
Dartmouth College in 2000.

RITA DEVERELL
Rita Deverell is the co-founder 
of Vision TV, and the current 
Nancy’s Chair in Women’s 
Studies at Mount St. Vincent 

University. Dr. Deverell is also an adjudicator-
at-large for the Canadian Broadcast Standards 
Council and a board member of the Media 
Awareness Network. Dr. Deverell has also been 

recognized for her work by the Maclean’s Honour 
Roll of Outstanding Canadians and was inducted 
into the Canadian Association of Broadcasters 
Hall of Fame. She was awarded the prestigious 
Order of Canada in 2005.

MADELINE DI NONNO 
Madeline Di Nonno is the 
Executive Director of The Geena 
Davis Institute on Gender in 
Media and See Jane.  She 

brings over 25 years experience in media, 
marketing and business development in the 
entertainment, digital media and consumer 
packaged goods industries. 

SARA DIAMOND 
Dr. Sara Diamond is the 
President of OCAD University. 
She holds degrees in 
Computer Science, Digital 

Media, Communications and History.  She sits on 
the boards of NCE GRAND, Interactive Ontario, 
ORION, and the Toronto Arts Council Foundation.  
She is a member of the Minister’s Advisory 
Council on Arts & Culture (Ontario). Diamond 
created the renowned Banff New Media Institute 
(BNMI) in 1995 and led it until coming to Toronto 
in 2005. In 2007 she was named one of Canada’s 
fifty most significant artists as part of the Canada 
Council’s fiftieth anniversary celebration

JOHN DIPPONG
John Dippong is the Interim 
Regional Director, Business 
Development for the Western 
Region. John joined Telefilm 

Canada in 1997 after having been involved in 
feature film production, film festival organization 
and programming. He has taken on roles of 
increasing responsibility since joining Telefilm, 
including Regional Feature Film Executive for 
the past 12 years. In his current role, John is 
responsible for identifying and implementing 
regional strategies, partnerships and special 
initiatives which respond to Telefilm Canada’s 
business development objectives to build a 
vibrant audiovisual industry in Western Canada.

FERNE DOWNEY
Ferne Downey is the national president of the 
Alliance of Canadian Cinema, Television and Radio 
Artists (ACTRA). Downey has worked for 28 years 
in theatre, radio, television and film, as well as 
a producer. She has been involved with ACTRA 
as an elected representative for 18 years, and 

has participated in collective bargaining, served 
two-terms as Vice-President Communications and 
President for ACTRA Toronto, and served three 
terms as the National Treasurer. Downey is only 
the second woman to be elected ACTRA’s National 
President in the organization’s 66-year history. 

ZOÉ DRUICK
Zoé Druick is Associate Professor in the School 
of Communication, Simon Fraser University, and 
is currently the Undergraduate Chair. Her work 
focuses on the interrelationship of documentary 
film and educational media with discourses and 
practices of democracy. 

KIRSTEN FORBES
Kirsten Forbes has been making videogames 
since 1997. As Executive Producer at Radical 
Entertainment she shipped 11 high-profile 
console titles including the multi-million sellers 
CSI and Crash Bandicoot. Kirsten recently 
partnered with Brenda Bailey-Gerschkovitch to 
launch Silicon Sisters Interactive, Vancouver’s 
first female led game development studio, where 
she is the C.O.O.

RINA FRATICELLI
Women in View/
SEXMONEYMEDIA 
executive director, Rina Fraticelli 
brings to this position a wealth 

of experience in Canadian media, theatre and 
publishing. As an independent filmmaker she 
has produced a rich catalogue of award-winning 
documentaries and arts films. She was Executive 
Producer of Studio D, the NFB’s ground-breaking 
women’s studio; and from, 2002-2007 of the 
Pacific and Yukon Studio of the NFB.

She has helmed numerous initiatives on the 
status of women and authored the influential 
study, The Status of Women in Canadian 
Theatre, for the Status of Women Canada and 
the Applebaum-Hebert Report. She recently 
published “Would I Ever Like to Work: The 
Working Mothers Films and the Construction of 
Community,” in Challenge for Change: Activist 
Documentary at the National Film Board (McGill-
Queen’s University Press 2010).

TRACEY FRIESEN
Tracey Friesen is the executive producer at the 
National Film Board’s Pacific & Yukon Centre, 
which recently relocated to the landmark 
Woodward’s district.  In this capacity, she works 
with the independent community to create 
innovative and socially relevant documentaries, 
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animation and original digital content. Tracey 
has credits on over two dozen projects, including 
‘Carts of Darkness’, ‘Finding Farley’ and ‘Force 
of Nature: The David Suzuki Movie’, a major co-
production with E1.  

CHERYL GEISLER
Cheryl Geisler is Professor of 
Interactive Arts and Technology 
at Simon Fraser University 
where she serves as the 

inaugural Dean of the Faculty of Communication, 
Art and Technology. Geisler received her PhD in 
Rhetoric from Carnegie Mellon University, and 
has written extensively on the nature of texts, 
especially those mediated by new technologies.  
Her most recent work focuses on the promotion 
of women to the rank of full professor.

ROSALIND GILL
Rosalind Gill is Professor of 
Social and Cultural Analysis at 
the Centre for Culture, Media 
and Creative Industries at 

King’s College, London. She is the author of 5 
books and more than 60 scholarly articles and 
book chapters. Her book Gender and the Media 
won the International Gender and Language 
Association’s prize in 2010.

SHARI GRAYDON
Shari Graydon is an award-
winning author and activist. 
A former newspaper 
columnist, TV producer and 

commentator for CBC radio and TV, she also 
taught communications at SFU, served as press 
secretary to a BC premier, and waspresident of 
MediaWatch for nine years. In 2007 she received 
the Governor General’s Award in Commemoration 
of the Persons’ Case.

CHRISTINE HAEBLER
Christine is an award-winning 
producer with many acclaimed 
films to her credit. She earned 
a Best Motion Picture Genie 

nomination for her first producing venture,  
HARD CORE LOGO starring Callum Rennie and 
Hugh Dillon. In 2006 she Exec produced the mini 
series entitled TERMINAL CITY for the UK’s  
FILM FOUR and Movie Central.  In 2010 she 
produced DAYDREAM NATION which premiered 
at TIFF 2010.

SYLVIA D. HAMILTON
Hamilton is an acclaimed Nova 
Scotian filmmaker known for 
her documentary films as well 
as her publications and public 
presentations. Her films include 

Black Mother Black Daughter, Speak It! From 
the Heart of Black Nova Scotia and Portia White: 
Think On Me. She has won a Gemini, the Japan 
Prize, the CBC Pioneer Award and the National 
Trail Blazer Expression Award. She was co-
creator of NFB-Studio D’s New Initiatives in Film 
Program (NIF) and was Chair of the Women in 
Media Foundation. 

BONNIE KLEIN
Director of award-winning 
documentary films in the 
NFB’s Challenge for Change 
Programme and a key 

member of Studio D, where she directed many 
feminist films including the infamous NOT A 
LOVE STORY: A Film about Pornography. After 
surviving a brainstem stroke in 1987, she wrote 
SLOW DANCE, co-founded KickstART Festivals 
of Disability Arts and Culture, and directed 
SHAMELESS: The Art of Disability.

ALEXANDRA JUHASZ 
Dr. Alexandra Juhasz is 
Professor of Media Studies at 
Pitzer College, and producer 
of the 2010 feature The Owls. 

She is the author of AIDS TV: Identity, Community 
and Alternative Video (Duke University Press, 
1995), Women of Vision: Histories in Feminist 
Film and Video (University of Minnesota Press, 
2001), and many others.

ELIZABETH KLINCK
Elizabeth Klinck is a Producer, Researcher and 
Clearance Specialist on numerous award-winning 
Canadian, American and British documentary 
films. She is the founding chairperson of the Visual 
Researchers’ Society of Canada, and a member 
of the Documentary Organization of Canada and 
WIFT-Toronto. In 2008, she became the first 
Canadian to win FOCAL International’s Lifetime 
Achievement Award.

SHUYU KONG
Shuyu Kong is associate 
professor in the Department of 
Humanities and Asia-Canada 
Program at Simon Fraser 

University.  She teaches Chinese literature, film 
and popular media. She is currently working on 

projects on Chinese TV drama and ethnic Chinese 
media in Canada.

Shuyu has published numerous articles in Positions; 
China Journal, and Asian Cinema, and she is the 
author of Consuming Literature: Bestsellers and 
the Commercialization of Literary Production in 
Contemporary China (Stanford UP, 2005)

CAROLINE LANGILL 
Caroline Seck Langill is a writer, 
artist, and independent curator 
who occupies the dual positions 
of Associate Dean in the Faculty 

of Art and Interim Chair of the Digital Futures 
Initiative at OCAD University in Toronto. 

LISE LAREAU
Lise Lareau is president of the 
Canadian Media Guild, which 
represents 6,000 employees and 
freelancers across the country, 

including those at the Canadian Broadcasting 
Corporation, the Canadian Press, TVO, TFO, APTN, 
Thomson Reuters, CW Television and ZoomerTV. 
She became Guild president following 15 years as 
a TV producer at CBC. She writes a regular blog 
on the media industry (linked from her union’s 
web site at www.cmg.ca) and has had a front row 
seat on the many changes in the media industry 
for the past decade. 

ANITA LEE
Anita Lee is a producer at the NFB and has 
produced an award-winning slate of feature 
documentaries and dramas including The 
Bodybuilder and I, FLicKeR, Tiger Spirit, Heaven 
on Earth, and Act of Dishonour. Lee has also been 
a lead producer of interactive projects at the NFB 
and produced Late Fragment, a groundbreaking 
interactive film with Ana Serrano of the CFC New 
Media Lab.

MARQUISE LEPAGE
Marquise Lepage has directed numerous 
critically acclaimed films, including: Mary in the 
City (Marie s’en va-t-en Ville, 1987), A Ray of 
Sunshine Between Two Clouds (Un soleil entre 
deux nuages, 1989), A King’s Feast (La fête 
des Rois, 1994), The Lost Garden  (1995), Of 
Hopscotch and Little Girls (1999) and The Red 
and The Black, Slavery in New France (2005). 
Toys, Boys and the Big Blue Marble ( 2007) and 
Martha of the North (2009). She is now writing 
her third long feature fiction screenplay: The film 
of a lifetime.
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HELEN LEUNG
Helen Hok-Sze Leung is an Associate Professor of 
Gender, Sexuality and Women’s Studies at Simon 
Fraser University. She has published widely on 
queer cinema and is the author of Undercurrents: 
Queer Culture and Postcolonial Hong Kong (UBC 
Press, 2008) and Farewell My Concubine: A Queer 
Classic (Arsenal Pulp Press, 2010). 

JACQUELINE LEVITIN
Dr. Jacqueline Levitin is a filmmaker and film 
historian in the School for the Contemporary 
Arts and Gender, Sexuality, and Women’s Studies 
departments at Simon Fraser University. She is 
the co-editor of Women Filmmakers: Refocusing 
(2003), a collection of new writing by women 
filmmakers, critics and theorists. Her current 
project, a website about women in Vancouver’s 
changing Downtown Eastside, brings together 
her several years of filming in the neighborhood. 

MAUREEN LEVITT
Since 2007, Maureen Levitt has been Super 
Channel’s Creative Development Representative 
for Western Canada. Prior to that, she was the 
Western Regional Manager and Commissioning 
Editor for Vision TV. 

CHERYL L’HIRONDELLE
Cheryl L’Hirondelle is an award winning nomadic 
& mixed blood multi/interdisciplinary artist, 
singer/songwriter and curator whose creative 
practice is an investigation of the junction of a 
Cree worldview in contemporary time and space. 
She currently is a member of OCAD’s Indigenous 
Education Council and is the guest New Media 
advisor and curator for imagineNATIVE Film + 
Media Arts Festival.

STEPHANIE 
MACKENDRICK
For more than 30 years, 
Stephanie MacKendrick has 
been a key player in Canada’s 

communications industry, from print and 
broadcast journalism to senior communications 
roles and association management.  
Stephanie is President of Canadian Women in 
Communications, a post she has held since 
1996.  In July 2010, Stephanie was admitted 
to the Freedom of the City of London, UK and 
in November 2010, she will be inducted into 
Canada’s Telecom Hall of Fame in recognition of 
her longstanding advocacy on behalf of women 
in the communications and telecom sectors.

SARA MCINTRYE
Sara McIntyre has had 
successful careers as a Casting 
Director and Communications 
Specialist, producing a script 

reading series, and serving as President of 
WIFTV. Her directorial debut was an award-
winning comedic short film, “My Father’s an 
Actor”, produced through Crazy8s. Sara believes 
that storytelling is the single most powerful 
tool for creating a future worth living in. “Two 
Indians Talking” marks her debut as a feature 
film director.

TRINA MCQUEEN
Trina McQueen is Adjunct 
Professor in the Arts and Media 
Department of Schulich School 
of Business, York University. She 

has been President and COO of CTV Inc., founding 
President of the Discovery Channel, and head of 
News, Current Affairs and Newsworld for CBC. 
She has been named to the Canadian Film and 
Television Hall of Fame and the Canadian News 
Hall of Fame. For her services to the industry, she 
was made an Officer of the Order of Canada.

KELLY-RUTH MERCIER
Kelly-Ruth holds an M.F.A. (Directing) and a B.A. 
(Acting). She’s an award-winning film director 
and producer, including the MPPIA/Whistler Film 
Festival Award with “MOVE OUT CLEAN” and the 
DGC-BC/BC Film “Kickstart” Directing Prize with 
“NO ONE KNOWS YOU LIKE YOUR MOTHER” for 
which she was awarded the Leo Award for Best 
Screenwriting.  She is a graduate of Women in 
the Director’s Chair program.

MERCY MURUGI
Mercy Murugi is a producer who’s work includes 
networks such as National Geographic, Discovery 
Channel, BBC, amongst other global production 
houses and TV channels. She is a trustee of the 
Hot Sun Foundation. She has also been working 
on putting together her project on a Kenyan 
indigenous tribe, the Ogiek, a hunter/gatherer 
community, whom she plans to teach how to 
make films about themselves. Mercy is also the 
Producer on the award winning fictional film, 
Togetherness Supreme, now showing at VIFF. 
She is the Secretary and one of the founding 
members of Women in Film and TV –Kenya 
(WIFT-Kenya), the Kenya Chapter of Women in 
Film and TV International.

SHARON MCGOWAN
Sharon McGowan is a 
documentary writer and director 
and an independent producer of 
award winning feature-length 

fiction films (Saint Monica, Better than Chocolate, 
The Lotus Eaters).  McGowan has an MFA in 
Film Studies and is an Associate Professor at the 
University of British Columbia where she is also 
Chair of the Film Production Program.

CATHERINE MURRAY
Catherine Murray is Professor in 
the School of Communication, 
Co- Director of the Centre for 
Policy Studies on Culture and 
Communities and an associate 

of the Masters’ of Public Policy Program at Simon 
Fraser University. From 2009-2012, she will be 
the Chair of the Department of Gender, Sexuality, 
and Women’s Studies at SFU. 

MARSHA NEWBERY
Marsha Newbery is the 
Managing Director of 
SEXMONEYMEDIA. She 
is also currently pursuing 

her PhD at Simon Fraser University, School of 
Communications. In addition to her academic 
work, Marsha is an accomplished producer with 
numerous documentary awards. Her most recent 
credits include “The Rock & Roll Kid” (CBC), “Tailor 
Made” (CBC), and the television movie “Playing for 
Keeps” (CTV). 

SHELLEY NIRO
Shelley Niro is a member of the 
Six Nations Reserve, Mohawk, 
Turtle Clan. Niro was born in 
Niagara Falls, NY, 1954. She 

graduated from the Ontario College of Art with 
honours in visual arts. She received her MFA 
from the University of Western Ontario. In 2001, 
she became an Eiteljorg recipient at the Museum 
of Western and Indian Arts, Indiana, Indianapolis. 
She has participated in the Women in The 
Director’s Chair Program at the Banff Centre for 
the Arts, 2003. 
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JULIA NEVILLE
Julia Neville is a Vancouver-
based International 
Representative for the IATSE, the 
union representing technicians, 

artisans and craftspersons in the entertainment 
industry. Prior to 2008, Julia was a Production 
Manager in film and television.  Her credits 
include “Da Vinci’s Inquest”, “In The Land Of 
Women”, “Chaos Theory”, “Are We Done Yet?”, 
“The Andromeda Strain” and “Desolation Sound”.

MICHELL PERRAS
Michele Perras is the Director of the Mobile 
Experience Innovation Centre, a non-profit 
organization dedicated to design leadership, 
applied research and innovation in Canada’s mobile 
industry. Over the past decade, Michele has worked 
with a wide range of organizations in academia, 
the non-profit and private sectors. Her background 
is in material culture and goldsmithing, and she 
is sessional faculty at OCAD University. She has 
spoken at international conferences on mobile and 
locative media, entrepreneurialism and design, 
Michele is a co-founder of the Toronto chapter of the 
acclaimed Ignite! speaker series, and has produced 
conferences across North America.

MARGUERITE PIGOTT
Marguerite Pigott is Super Channel’s Creative 
Development Group Lead. She is also a 
consultant focusing on story development, 
project marketability and production financing, 
and the President of Megalomedia Productions 
Inc. Marguerite Pigott was Vice President of 
Development and Production at Odeon Films, 
an Alliance Atlantis Company. She Executive 
Produced Saint Ralph, Fubar, Waydowntown, 
Flower and Garnet and many other feature films. 

SARAH PREVETTE
Named by Inc Magazine as 
one of North America’s top 
young entrepreneurs, Sarah 
Prevette has captured attention 

as a passionate web pioneer. Long immersed 
in the start-up community, Prevette has robust 
familiarity with the common pitfalls of early 
stage start-ups and the tips and tools that foster 
success. Prevette is the founder of Sprouter, an 
online collaboration tool facilitating knowledge 
exchange between start-ups and business 
leaders.

LESLIE REGAN SHADE
Leslie Regan Shade is an 
Associate Professor in the 
Department of Communication 
Studies, Concordia University, 

Montreal. She is the author of Gender and 
Community in the Social Construction of the 
Internet (Peter Lang, 2002), and co-editor 
of Feminist Interventions in International 
Communication (with Katharine Sarikakis, 
Rowman & Littlefield, 2008), two volumes in 
Communications in the Public Interest (edited 
with Marita Moll, Canadian Centre for Policy 
Alternatives) and with Moll, For Sale to the 
Highest Bidder: Telecom Policy in Canada (CCPA, 
2008). She is a former President of the Canadian 
Communication Association.

BÉRÉNICE REYNAUD
Bérénice Reynaud is the author of Nouvelles 
Chines, nouveaux cinémas and Hou Hsiao-
hsien’s “A City of Sadness”. A correspondent for 
the San Sebastian International Film Festival and 
The Viennale, she is Co-Curator of the film series 
at REDCAT (CalArts multimedia theater). She 
teaches at the California Institute of the Arts. 

ANA SERRANO
Ana Serrano is the Director of CFC Media Lab, a 
world-renowned new media research, training 
and production facility created in 1997 at 
Norman Jewison’s CFC (Canadian Film Centre). 
Named one of Canada’s 100 Canadians to 
watch in McLean’s Magazine, as Director of CFC 
Media Lab, she provides strategic leadership, 
fiscal development, program design and 
creative direction for all of the Centre’s new 
media initiatives, including the development 
and production of a diverse range of critically 
acclaimed interactive narrative prototypes.

LIZ SHORTEN
Prior to joining the CMPA-BC 
in 2009 as the Managing Vice 
President, Operations and 
Member Services, Liz was 

President of Media Skillset Consulting. Liz has 
contributed at a senior management level as 
Partnerships Executive at CBC British Columbia, 
Manager, Marketing and Communications at 
British Columbia Film and Manager, Corporate 
Development at the Ontario Film Development 
Corporation. In 2006, Liz was recipient of the 
Women in Film Wayne Black Service Award 
in honour of her “behind-the scenes” work in 
support of the film and television industry in BC.

STACY L. SMITH 
Stacy L. Smith is an Associate 
Professor of Entertainment 
at the Annenberg School for 
Communication at the University 

of Southern California. Her research focuses 
on children’s responses to media portrayals of 
violence, gender and hypersexuality. Her body of 
research informs the work of The Geena Davis 
Institute on Gender in Media. The results from 
Dr. Smith’s research have appeared in popular 
media outlets, such as USA Today, The Boston 
Globe, MSNBC, salon . com, and People.

MINA SHUM
Writer/director Mina Shum is known for critically 
acclaimed feature films such as Long Life, 
Happiness and Prosperity (2002) and Double 
Happiness (1994). Her first feature-length film 
Double Happiness, premiered at the 1994 
Toronto International Film Festival, receiving the 
Special Jury Citation for Best Canadian Feature 
Film. Double Happiness won Genie Awards for 
Best Actress (Sandra Oh) and Best Editing (Alison 
Grace). It also won 1995 Berlin Film Festival 
prize for Best First Feature, as well the Audience 
Award at the Torino Film Festival in 1994. 

KELLY SITTS 
Kelly Sitts is a senior manager at Ernst & Young 
and co-leads the Media and Entertainment group 
in Vancouver, BC. She has worked extensively 
with clients such as Sony Pictures, Thunderbird 
Films and Pixar Canada. 

JULIET SMITH
Juliet is a partner in the 
Vancouver office of Fraser 
Milner Casgrain practising in 
the area of entertainment law 

with a focus on film, television and new media. 
She represents a cross section of Canadian and 
U.S. banking institutions, U.S. networks and 
Hollywood Studios and Canadian independent 
production companies in all areas of production. 
She is ranked in several legal directories as 
one of Canada’s leading lawyers in the area 
of Entertainment Law, including The Canadian 
Legal LEXPERT Directory 2010 and Best Lawyers 
Canada 2011. 
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REBECCA SULLIVAN
Rebecca Sullivan is an Associate 
Professor in Communication 
& Culture at the University of 
Calgary, specializing in feminist 

film and media studies. Dr. Sullivan is a Senior 
Fellow of the Institute for United States Policy 
Research, and was recently awarded a SSHRC 
standard research grant for her work on virginal 
sexual independence and postwar popular culture. 

RACHEL TALALAY
Rachel Talalay has worked as a director and 
producer in film and television for more than 20 
years – in the UK and North America. Her eclectic 
credits include directing Tank Girl, Freddy’s Dead 
(Nightmare on Elm Street 6) and numerous 
episodes of television in the US, UK and Canada. 
These include acclaimed HBO-Canada mini-
series (Durham County, Terminal City and Dice), 
numerous US series from Ally McBeal to Without 
a Trace, British series and specials, Wind In The 
Willows, Touching Evil. She is also an Assistant 
Professor of Film Production at UBC, and has a 
mathematics degree.

SARAH THOMSON
Since 2007, Sarah Thomson 
has steadfastly proven her 
talent and expertise as VP of 
Business Development for IUGO 

Mobile Entertainment. Through her well-rounded 
experience and entrepreneurial spirit, Sarah 
has elevated IUGO’s image as a world-class 
developer of premium mobile entertainment. 
With 15 original titles under its belt and 
new prestigious partnerships on the brink of 
announcement, Sarah and IUGO are heading 
towards the height of success and achievement.

LORETTA TODD 
Girl. Cree. Metis. White. Writes (been to Sundance 
Writer’s Lab). Directs (many films, many 
festivals). Thinks (writes essays full of tersely 
cogent remarks or flamboyantly theoretical 
analysis). Produces (experienced the labyrinth). 
Challenges herself and others (why do it like 
everyone else?). Makes things happen (without 
fuss but way too much Cree humility). And yes, 
she has many awards and accolades.

JUTTA TREVIRANUS
Jutta Treviranus is the Director of the Inclusive 
Design Research Centre (IDRC) and professor 
in the faculty of Design at OCAD University 
in Toronto. She has played a leading role in 
developing accessibility legislation, standards 
and specifications internationally (including WAI 
ATAG, IMS AccessForAll, ISO 24751, and AODA 
Information and Communication).

DOT TUER
Dot Tuer is a writer, cultural theorist and historian. 
Her book, Mining the Media Archive: Essays on 
Art, Technology, and Cultural Resistance, was 
published by YYZ Press in 2005. Tuer has received 
numerous awards for her writing on art Toronto 
Arts Awards; and Ontario Art Galleries Association 
Curatorial Writing Awards. 

INGRID VENINGER
Producer/Director Ingrid has been working in the 
film and television industry for over 20 years. 
In 1991, she produced the Gemini nominated 
performance-documentary ‘Standards’ with 
Jeremy Podeswa, featuring Sarah McLachlan, 
Holly Cole and Molly Johnson. Ingrid’s latest 
feature film MODRA is her directorial debut, 
and is an official selection at the 2010 Toronto 
International Film Festival where it will have its 
world premiere.

LOUISA WEI
Luisa Wei (HONG KONG) who 
has written a soon to be 
published book on Chinese 
Women Directors, including 

interviews with Xu Jinglei and other speakers 
involved with the Real Lives-Chinese Women 
session.

EMMA WESTECOTT
Emma Westecott has worked in the game 
industry for over fifteen years. She originally 
achieved recognition for working with Douglas 
Adams as programmer then producer for the 
best-selling Starship Titanic (1998, Simon & 
Schuster). Emma directed zerogame for The 
Interactive Institute, an applied games research 
lab based in Sweden and organized Women in 
Games 2007. Her research focus is centered on 
the ongoing creative evolution of game form.

CAROL WHITEMAN
A two-time Governor General’s 
Award-nominee and film 
industry award-winner for 
promoting women’s equality and 

advancing talent in Canada, Carol is a co-creator 
of the internationally respected Women In the 
Director’s Chair (WIDC) program. A founding 
member, President and CEO of Creative Women 
Workshops Association (CWWA), the non-profit 
organization that presents WIDC in partnership 
with The Banff Centre and ACTRA, she has 
produced over 100 short films through WIDC 
since its inception in 1997. 

CHRISTINE WILLIES
Christine is very excited to 
be part of the extraordinary 
creative team that is bringing 
Herr Beckman’s People to life. 

This production marks the continuation of her 
long proud association with Touchstone Theatre, 
which includes roles in The Wolf Boy, Sex Tips 
for Modern Girls (4 Jessie awards) The Orphan 
Muses, and The Prodigal Son, and service on the 
Board of Directors. She is Artistic Director of the 
William Davis Centre for Actors’ Study at Vanarts, 
and serves on the Executive board of UBCP/
ACTRA.

 MIMI WOLCH
As Senior Business Agent 
at the Directors Guild of 
Canada-Ontario (DGC Ontario) 
since January 2009, Mimi 

has worked tirelessly to promote Toronto as a 
world-class filming destination and create work 
opportunities for DGC Ontario members. She is 
a fierce advocate for production in Ontario - not 
only by bringing foreign production here, but also 
by helping to grow a stable and independent 
Canadian film and television industry.

NING YING
Ning Ying is a Chinese filmmaker, exploring 
the new urbanized and industrialized China in 
her highly-regarded “Beijing Trilogy” (For Fun , 
1993; On the Beat, 1995; I Love Beijing , 2001) 
before directing the award-winning documentary 
Railroad of Hope (2002). In 2005, she completed 
Perpetual Motion , an experimental narrative 
about four modern, educated women in Beijing 
and their relationship to Chinese history. 
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Sources and Further Reading
• BC Institute of Film Professionals.  “Women’s Participation in the Non- Unionized Sector of the Film and 

Television Industry.” Cari Green Consulting, 2006. 

• BC Institute of Film Professionals. “Women in the Media: Picturing Women in the 21st Century., Rina Frati-
celli, 2007.

• BC Institute of Film Professionals.  “Women’s Labour Issues in the Film and Televisison Industry in British 
Columbia, Ference Weicker & Co.,  2005.

• Burgess, Marilyn. “Needs Assessment for Gender-Based Impact Analysis for the Canadian Feature Film Pol-
icy.” Prepared for the Department of Canadian Heritage and Telefilm Canada, 2010,  available at: 
http://www.telefilm.gc.ca/document/en/01/17/2010-Needs-Assessment-Gender-Based-Impact-Analysis.
pdf 

• Carter, Nancy & Silva, Christine., “Pipeline’s Broken Promise”., Catalyst, 2010. available at: 
www.catalyst.org

• Entertainment Software Association. “Essential Facts About the Computer and Video Game Industry, 2009.”, 
2010.  Available at: http://www.theesa.com/facts/pdfs/ESA_EF_2009.pdf

• Ernst & Young. “Groundbreakers: Using the Strength of Women to Rebuild the World Economy,” 2009. 
Available at: http://www.cwwl.org/media/Groundbreakers_FINAL.pdf    

• Geena Davis Institute on Gender in Media. http://www.thegeenadavisinstitute.org

• Lauzen, Martha M. “Women in the Top 250 films of 2009.” Center for the Study of Women inTelevision and 
Film.  2010.  http://womenintvfilm.sdsu.edu/index.html

• Lauzen, Martha M. “Boxed In: Employment of Behind-the-Scenes Women in the 2009-10 Prime-time Televi-
sion Season.” Center for the Study of Women in Television and Film, 2010.  
http://womenintvfilm.sdsu.edu/index.html
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